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Generating Awareness for Career Bridge
• Career Bridge exists as an influential tool for researching career fields in 

Washington State. 
▫ Over 6,000 education and training programs

• No other application spans Industry Sectors like it.
• The site has been invested in, is highly functional, educational and easy to 

use.
• The website currently sees only about 10,000 visits per month.

▫ 65,706 Washington State high school students graduated 2010*

Career Bridge should be the primary resource for high school graduates looking 
to continue their education or to begin a career in Washington State, and 
further allowing Industry Sectors to find and educate future employees.

The site must garner more awareness amongst students, parents and 
counselors.  

*Education Research and Data Center



Our Proposal

• Create a statewide marketing and P.R. campaign 
that will drive awareness and will drive traffic to 
www.careerbridge.wa.com that will help meet 
some of the “High Skills, High Wages” objectives.  

• Create a partnership with employer and labor 
industry sectors to support and fund the 
campaign.   



Campaign Overview

McNamee Media and its partners have the ability and resources to 
create a state-wide marketing and P.R. campaign to educate your 
audience of the benefits of Career Bridge.

• We will create a consistent and cohesive message to air on TV, Radio 
and Online.

• The campaign will feature two distinct target audiences. 
1. Messages to appeal to Students and Recent Graduates
2. Messages to appeal to Parents, Teachers and Counselors 

• The Messaging will have two goals.
1. Create new awareness about the site and career opportunities
2. And drive traffic to the website



Media Partners
• Seattle – Fisher Broadcasting
• Radio:

KOMO Newsradio (All News)
KPLZ “STAR” 101.5 FM (Hot A/C)
Talk Radio 570 KVI (Talk)

Television:
KOMO 4 TV & KOMO .2 (ABC Affiliate)
KUNS TV (Univision Affiliate)

Online:
KOMOnews.com
STAR1015.com
KVI.com
KUNStv.com

Portland/Vancouver
• Radio:
• KUPL 98.7 (Country)
• KBFF “Live” 95.5 (Modern Mix)
Television:

KATU (ABC Affiliate)
Online:

KATU.com

• Spokane – KXLY Broadcast Group
• Radio:

92.9 ZZU (KZZU, Modern Hits)
Rock 94 ½ (KHTQ, Active Rock)
The Big 99.9 Coyote Country (KXLY, Country)
Hot 96.9 (KEZE, Rhythmic Top 40)

Television:
KXLY TV (ABC Affiliate)
MeTV (Memorabilia TV)

Online:
KXLY.com – Four Websites
KXLY Facebook/Twitter/Pinterest

• Tri-Cities
• Radio:

Power 99.1 (KUJ, Top 40 Hits)
Television:

KEVW TV (ABC Affiliate)
MeTV (Memorabilia TV)

• Yakima
• Radio:

100.9 Cherry FM (Hot A/C)
HOT 99.7 (Hot Talk)

Television:
KAPP TV (ABC Affiliate)
MeTV (Memorabilia TV)



Creative - Radio
• Testimonial Ads

1. Voiced by Student/Teen

2. Voiced by Parent/Counselor



Creative - Online



Creative - Online



Creative - Television
1. “Text Message” ads 

1. Consistent with  online messaging
2. Speaks to teen target audience

2. Testimonial ads
1. Consistent with radio messaging
2. Voiced by teens and parents/counselors



State-Wide Monthly Media Summary

• Radio
• 1,102 minimum 60-second commercials per month

• Television
• 1,037 minimum 30-second commercials per month

• Online
• 1,191,000 minimum impressions per month



Added Value

PSA Commercials per Month:
• Radio

▫ 400x+ :60 added commercials

• TV 
▫ 465x :30 added commercials

• Internet
375,000 bonus impressions 

Additional:
• Career Bridge catalog distribution at 

station events (value: $1,500/event)
• Inclusion in promotional opportunities as 

they arise
• Station E-blasts (value: $2,905 per eblast)
• Radio commercial production/copywriting 

for (value: $500 per spot)
• Online commercial production (value: 

$500 per spot)


